
T H E  P O W E R  O F  T H E  S H A R E

Creating leverage is paramount to social media success. Our audience demographics have been  

carefully built to maximise the reach and engagement on businesses posts.

For this case study, we used a members business facebook page to show the power of sharing content 

in front of our highly engaged audiences.

Case Study - Patto’s RV Centre

THE POSTS
THIS POST WAS PUBLISHED ON THE  
BUSINESSES FACEBOOK PAGE ONLY.

A SIMILAR POST, WITH THE SAME KEY FEATURES, WAS 
PUBLISHED ON THE BUSINESSES FACEBOOK PAGE THEN 
SHARED TO ONE PAGE ON THE DESTINATION NETWORK.

THE POST WAS THEN SHARED TO A SECOND PAGE ON 
THE DESTINATION NETWORK (ONE WEEK LATER) TO 
EXTEND ITS LIFE IN THE NEWS FEED.

SEE OVER FOR INSIGHTS & KEY STAT COMPARISONS  >

KEY POINTS ABOUT THE POSTS:

• Patto’s RV Centre is looking to target people who want to travel Victoria.

• The posts were links to similar articles on two different websites. 

• The intent of each post was to provide knowledge on locations of travel in Victoria.

• The posts were posted one week apart.

• No sponsored budget was applied to either post.

N E T W O R K

POST 1 POST 2 POST 3



THE POST, PUBLISHED ON THE  
BUSINESSES FACEBOOK PAGE ONLY

KEY STATS COMPARISONS

THE POST SHARED TO ONE PAGE ON
THE DESTINATION NETWORK
SHARED TO SECOND PAGE ON THE
DESTINATION NETWORK (1 WEEK LATER)

783

6808

8537

ORGANIC REACH

LINK CLICKS
THE POST, PUBLISHED ON THE  
BUSINESSES FACEBOOK PAGE ONLY
THE POST SHARED TO ONE PAGE ON
THE DESTINATION NETWORK
SHARED TO SECOND PAGE ON THE 
DESTINATION NETWORK (1 WEEK LATER)

27

103

158

COMPARISON WITH OTHER POSTS ON THE BUSINESS FACEBOOK PAGE

STATS FROM THE POST THAT WAS PUBLISHED ON THE  
BUSINESSES FACEBOOK PAGE ONLY.

STATS FROM THE POST THAT WAS PUBLISHED ON THE  
BUSINESSES FACEBOOK PAGE THEN SHARED TO ONE 
PAGE ON DESTINATION NETWORK.

STATS FROM THE POST THAT WAS SHARED TO A SECOND 
PAGE ON THE DESTINATION NETWORK (ONE WEEK 
LATER) TO EXTEND ITS LIFE IN THE NEWS FEED.

IMPORTANT NOTE: THIS POST REACH WAS ALL ORGANIC - NO PAID OR SPONSORED BUDGET WAS APPLIED.

INSIGHTS FROM POST

A SCREENSHOT OF THE POSTS AND 
INSIGHTS FROM PATTO’S RV CENTRE 
FACEBOOK BUSINESS PAGE THE 
WEEK OF THE TEST FOR CASE STUDY 
PURPOSES.

THIS IS THE POST THAT WAS SHARED 
TO THE DESTINATION NETWORK

INSIGHTS FROM POST 1 INSIGHTS FROM POST 2 INSIGHTS FROM POST 3


