
L E V E R A G I N G  O F F  L O C A L ,  R E L A T A B L E  C O N T E N T

Tailoring content to the demographics of our audiences places your business and brand firmly in  

the spotlight. 

For this case study, we shared a members published post to two pages on the network over 24 hours 

to show how engagement and reach can be dramatically increased with a few calculated steps. 

Case Study - Ocean Grind Cafe & Roastery

THE POST
THIS POST WAS PUBLISHED ON THE BUSINESSES FACEBOOK PAGE ONLY.
• A LOCATION WAS ADDED - NOTIFYING US OF THEIR POST. (LOCATION TAG : TORQUAY BEACH - A DESTINATION NETWORK PAGE)
• THE POST WAS A LOCAL PIECE OF CONTENT RELEVANT TO AN AUDIENCE DEMOGRAPHIC IN THE NETWORK.

SEE OVER FOR INSIGHTS & KEY STAT COMPARISONS  >

KEY POINTS ABOUT THE POST:

• Ocean Grind are looking to attract new customers to their brand.

• The post was created by Ocean Grind - not by us. 

• Our team noticed the post and then chose an appropriate audience to place the post in front of.

• The stats were taken less than 24 hours after the original post was published.

• No sponsored budget was applied to the post.

N E T W O R K

POST ON OCEAN GRIND’S FACEBOOK PAGE



STATS FROM THE POST THAT WAS PUBLISHED ON THE BUSINESSES FACEBOOK PAGE ONLY.

IMPORTANT NOTE: THIS POST REACH WAS ALL ORGANIC - NO PAID OR SPONSORED BUDGET WAS APPLIED.

INSIGHTS FROM POST

COMPARISON WITH OTHER POSTS ON THE BUSINESSES FACEBOOK PAGE

A SCREENSHOT OF THE INSIGHTS 
FROM OCEAN GRIND’S FACEBOOK 
BUSINESS PAGE less than 24 
hours after the post was 
published.

THIS IS THE POST THAT WAS SHARED 
TO THE DESTINATION NETWORK

INSIGHTS FROM POST


